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Try it yourself:
https://beerchain1.firebaseapp.com/

https://beerchain1.firebaseapp.com/
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Starting Point
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Starting Data

Final scores for each individual:

- 18 factors in Production
- 14 factors in Economic
- 7 factors in Social
- 12 factors in Environmental
- 2 factors in Governmental

Data collection takes 4-5h per farm and Reports 
take 3-6 months to be done!



Going a step further than SHARP

- LEARN: Understanding the dataset
- BENCHMARK: Immediate individual analysis
- COMPARE: Recommendation starting points

SHARPER



Learn
General overview: 
Key takeaways from the 
whole dataset

8 types of “farms”



Learn

Correlations:
X Gender/Respondent/Age
> Years/Practice 



Learn



Demo

https://floriferous.github.io/open-sharp-data/

https://floriferous.github.io/open-sharp-data/


Land2Door
The link to 

local food access

TEAM MEMBERS:
Emmanuel Muller,  JeanDavid Harrouet, Luca Corinzia

      Ragav Lingamaneni, Veronica Estrada, Rémi Tognet Bruchet
Aurélie Barberis.



The Land2Door solution
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Aggregated from the web or Crowedsourced. 

It gathers local farmers and direct selling points. 
It contains data such as localization,products, 
seasonality, volumes. 

Is to be made available via an API to open this 
information to the consumers & restaurants. 

An open data base:



Hackday objectives setting
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Existing datas and work 
carried out sofar

Target groups 
(Farmers & End Users)

Interactions flow 
between Farmers and 
end users

Review data 
interface structure

1) Fuel the database 
Create an app to enrol and collect 
data directly from the Producer. 

2) Create link to consumers
Develop front end users to locate 
the closest farmers based on 
consumer geolocalisation and 
shopping list.



We deliver…
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Farmers appShopping list Alexa skill mock-up



Our next steps
Raise awareness and extend network in order to fund our project

✓ Develop a web page to support the database.
✓ Test the collection mobile app on pilot farmers group.
✓ Test the end-users app on pilot consumers group.

--> Optimize data interface and further populate it. 

Develop business model for direct selling, first in Canton de Vaud.
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To grow the “manger local”…
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Land2Door

The end to end 
solution 

for local food access



Total Recall
How Food Traceability helps 

effective recall handling



Current Problem with Recalls

In 2017, there were 578 product recalls in Europe.

The current system (RASFF) is slow and is not readily 
available to consumers. 

Only ⅓ of all the recalled products were recovered.

Consumers don’t know if their purchased product is safe.
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Our Solution

Information on the entire supply chain and recalls of any 
product readily accessible to consumers, retailers, and 
manufacturers.
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Prognolite

Help restaurants to save resources



The Challenge

Restaurants don´t know

odemand in the future
otheir sales mix
otable turnover 



The Approach

oGain insights from the restaurant sales data and survey-
based reports from the customers (with only 1 year 
history)

oDetermine important KPIs to address and assign teams 
to develop solutions

oBrainstorm and exchange the ideas between teams



The Solution

We use data from the 
past....

.... to provide best 
forecasts for the future



Coming soon





Situation

● Overflow of information
● BUT lack of awareness 
● Increased sugar consumption -> increased global health issues
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Data to Awareness
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Solution
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Solution
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Sugar consumption over time



Solution
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Total sugar amount per 
product and receipt



Solution
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Most relevant products



Thank you -
have a sweet day

Team Members
Charlotte Soland
Gabriel Hochstrasser
Michael Hochstrasser



Food Theory



Improve Food Habits

Food Category Recognition

• Capture an image of food

• Deep Convolutional Neural Network classifies it into several 
categories 

• Health information derived from food category



Improve Food Habits

Food Category Recognition
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Swiss NutriScore

Kirtan, Sharbatanu, Timo



Nutriscore
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Recommendation



Foodprint



Meal Good



Hackdays Milestones

• Market reseach to refine concept
• Packaging and Recipes research and prototyping
• Connect with like-minded people for brainstorming
• Having fun



Summary of Market Study*

*Sample analyzed: 21 people; 62% male/38% female; 70% from Lausanne area; 38% living alone;  43% between 25-34 y-o; 100% higher education

• 55% show interest in the offer         
            (definitely or probably buy) 

• Main drivers of interest are: 
• creative and healthy recipes; 
• quality of ingredients; 
• friends’ recommendations; 
• local, organic & seasonal food

• Suggested price ranges for a             
1-person kit:

• Vegetarian: 7-16 CHF
• Non- vegetarian: 10-20 CHF



Modular
Easy to carry
Fits in postal box

Ideal Dims:
30x20x14 cm

https//ricardocuisine.com



THANK YOU



RECAP



Stay in contact

- Press release on Wednesday, 31st of January, via Newsletter
- Follow Opendata.ch on Facebook or Twitter
- Subscribe to our newsletter via https://opendata.ch/organisati

on/contact/  
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https://opendata.ch/organisation/contact/
https://opendata.ch/organisation/contact/


Next Hackdays

Open Food Data Hackdays: 16th & 17th of February in Basel
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THANK YOU
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