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Opening'&'Challenges Teambuilding Hack Project'Pitch

09.30 Welcoming'– Hannes'Gassert,'Opendata.ch

09.35 Welcoming'ZHdK – Karmen Franinovic,'ZHdK

09.40 Introduction' to'Opendata.ch – Hannes'Gassert,'Opendata.ch

10.00 Introduction'Openfood.ch – Sean'Carrol

10.10 Challenge'KosherMFood' – Bertin Günzburger

10.15 Presentation'Trustbox/GS1'– Domenic'Schneider,' GS1/Trustbox

10.20 Presentation'– Benjamin'Wiederkehr,' Interactive'Things

10.25 Challenge'Migros – Andreas'Hess,'Migros Business'Intelligence

10.30 Challenge'Eaternity – Aurelian'Jaggi,'Eaternity

10.35 Challenge'SKS'– André'Golliez,' i.V. Schweizerischer Konsumenten Schutz

10.40 Challenge'Codecheck – Roman'Bleichenbacher,'Codecheck

10.45 Challenge'Elsa'– Adrian'Boller,'Elsa'Mifroma

10.50 Challenge'– Ferdinand'Vogler,' Designer



Open Food Hackdays

Opening'&'Challenges Teambuilding Hack Project'Pitch

- Assembly'around'the'Lecture'Hall

- Find'your'team

- Distribute'to'a'workspace'at'the'Hack'area

Maximum'8'persons'per'team
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Open Food Hackdays

Opening'&'Challenges Teambuilding Hack Project'Pitch

- Project'documented'on'hack.opendata.ch

- Presentation'Slide'sent'to'muriel.staub@opendata.ch

- Keep'moving'until'the'presentations'at'3pm

Project'Deadline'– Saturday'13.00
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Open Food Hackdays

Opening'&'Challenges Teambuilding Hack Project'Pitch

- Every'team'has'90'seconds'to'pitch'their'project

- 1'Slide'per'team

Project'Pitches'– Saturday'15.00
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Slack Channel

All'official'communication'is'going'to'happen'at'the'

Food.Opendata Slack'Channel'

- You'should'have'received'the'signMup'link'in'a'mail'yesterday'evening

- Please'join'the'#openfoodhackMofficial' channel
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Social Media

Check'out'what'is'happening'in'Zurich.'Our'Hashtag'is'

#openfood

Tonight'at'19.00'we'are'having'an'exchange'through'Skype'with'Lausanne

- Follow'us'on'Twitter:'@opendataCH

- Follow'us'on'Facebook:'/Opendatach
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WHAT
OPEN!



r
“Open data and 
content can be freely
used, modified, and 
shared by anyone
for any purpose”

http://opendefinition.or
g



r WHAT 
BUSINESS
INNOVATION



r



r

Business Innovation 
food.opendata.ch

2017-2019



r

WHAT
MONEY!



r

> 100K per year
for open food
data projects





r

“The enemy is not the
team next to you. 
The deadline is the
enemy.”



r

WHAT
NOW?



Sean Carroll
Openfood.ch



@openfood_ch (E) 

@openfood_ch_d (D) 

@openfood_ch_f (F)

Marcel Salathé 

@marcelsalathe



Food

is a major source of health or disease 

is a major economic driver 

CH houshold spends over 1000 CHF / month 

is a major source of pleasure 

is something we do multiple times, every day

One of the largest industries in the world, 

enormous potential for new models.



Information about food

In the 20th century, data lived mainly on paper. 

For food products, that meant all the information 

about a product was on the package. 

Then, the internet & the mobile revolution came 

along, and everything changed - except how we 

get information about our food. 

openfood.ch wants to make food information in 

CH open.

http://openfood.ch


on package 

barely readable 

limited information 

cannot be queried or 

reused 

DEAD DATA

Old…



in the cloud 

digital 

extensible 

can be queried and reused 

accessible via API 

OPEN DATA

New…



Attention:

openfood.ch is primarily an open database 

accessible by an API. Great for app developers! 

Our own mobile app (openfood) is just a demo.

OpenFood is about the data.  

You build the apps!



Status quo Feb 2017:

~ 15,000 products in database, almost all fully 

transcribed: 

Name* 

Size 

Ingredients* 

Nutrients table 

Country of origin 

> 5,000 submitted by users, addition in progress

* multi language as on package



What we are still missing

Info that is on package, but not in DB: 

organic? vegan? other labels? 

Country of origin for some ingredients 

Allergens (“May contain…”) 

We are also missing fresh, packaged prodcuts by 

weight (such as fresh meat, cheeses, etc.) 

HELP ;-)



Why .ch?

We live here ;-) 

Focus, focus, focus: we 

want to reach 100% 

coverage of CH. 

Expansions / 

collaboration possible 

in the future.



API



API

This is perhaps the most important point about 

openfood.ch. The data is available through an 

API.

Your amazing 

app API

http://openfood.ch


API

Use your key(s) to access the API. See 

Documentation for examples.

your key here



API



API



API - how to get help

Slack: self-invite at openfoodch.herokuapp.com 

Issues, bugs, feature requests: GitHub 

github.com/salathegroup/openfood_api 

Sign up to our DEV newsletter

http://openfoodch.herokuapp.com
http://github.com/salathegroup/openfood_api




First openfood.ch Dev meetup:

March

9

Meet with 

openfood.ch devs, 

discuss issues, peer 

code, etc. 

Sign up to Dev 

Newsletter for 

more



API



OpenFood in the future

We are currently building many more 

crowdsourcing functionalities. 

We’d love to see more data - data that is not on 

the package (e.g. data on ecological foodprint, 

DNA data, etc.) 

We’re open to your ideas! But openfood.ch will 

remain neutral (i.e. no recommendations - build 

your own app if you want to do that)



OpenFood in the future

We are currently building a second API: Image 

recognition. API

“Pizza” 

est. weight: 340g 

est. calories: 890 

est. carbs: 180g 

est. fat: 20g 

est. protein: 24g



OpenFood in the future

Any food image submitted to it will be open data 

(unless user opts out). 

Goal: to build very large open food image data 

base -> great for machine learning / AI. 

Interested / have expertise in image recognition? 

Please talk to us!



One more thing: be careful.

This is about open data. Caveat emptor! If you 

start building a project / app / business around 

3rd party data, make sure you check the license! 

Can you: 

use it for ANY purpose (e.g. commerical)? 

can you use it for unlimited periods of time? 

can you keep the data for yourself? 

OpenFood: YES to all questions



Ergo, use openfood.ch data if:

you want to focus on CH 

you want very broad coverage 

need extremely permissible license 

need a high performance API 

you want neutral data



Bertin Günzburger



Domenic Schneider
GS1/Trustbox



trustbox of GS1 Switzerland

GS1 Source

Domenic Schneider

Senior Business Development Manager, GS1 Switzerland
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Do you know who we are?

Search & Find

Five billion search queries per day

The global Language of Business

Seven Billion Scans every day
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Identification with GS1

• Global Standard Organisation in 112 

Countries

• Identification of Goods, Locations, 

People, Service Relations etc.

• Electronic Data Interchange

• Bringing together different players

• Not only Google, Amazon and 

AliBaba need GTIN’s

• GS1 standards help you single out 

what really matters
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Why safe, actual and complete master Data 

are so important
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Consumers trust in valid and correct

product information

• Consumers want easy and convenient access to trusted
product information.

• Information from neutral sources felt as credible as the 
same of industry and trade.

• To close the gap in trust, companies need a common and 
neutral infrastructure for reliable dialogue with 
consumers.

• This neutral platform must provide current, controlled and 
authenticated data from secure data sources.

• With useful tools and applications, information's must be 
found consumer-friendly and truthful.
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Master Data Exchange 2016

Produzent 2

Konsumenten

EK-Gemeinschaft

Handel

Händler Shops

Online Shops

Datenservice

GDSN Datenpools

Foodservice

Mobile-Apps

Behörden

Produzent 3

Produzent 1

Inverkehrbringer 1

Inverkehrbringer 2

Markeninhaber 3

Markeninhaber 1

Markeninhaber 2

Produzent 4

Inverkehrbringer 3

Datenpool Nr. 2

Datenpool Nr. 1

Datenpool Nr. 6

Datenpool Nr. 5

Datenpool Nr. 3

Datenpool Nr. 4
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Standardised Master Data Exchange with trustbox

Producer

Brand owner

Distributor Authoroties

Distributor

Webshop

IAP

Service Provider

Consumes

Food Service

Counselling services

A
b
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a
g
e
 v

o
n
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GS1 Switzerland notes:

• With trustbox it is possible to exchange by law required, 

consumer-relevant product information - trustworthy, current 

and complete.

• trustbox depends mainly on the needs of e-commerce, the 

labeling of products in online stores, food service, Mobile App's 

and the information needs of consumers.

• trustbox helps to convince businesses of all sizes that the 

digitization of master data and ultimately the master data 

exchange with partners is beneficial for all.



4.02.2016 |  © GS1 Switzerland 2015  |  9

The devil often hides in detail

Master Data Exchange

Do not forget!

100 Gramm ≠ 100 Gramm

Data Base 1

Attribute 1 Attribute 2

100 g

Data Base 2

Attribute 1 Attribute 2

100 Gr

Data Base 3

Attribute 1 Attribute 2

100 Gramm
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The information App already exists…

• Bilingual
• Free of costs
• Allergies can be stored.

If relevant allergens contained 
in the product, a warning 
message is displayed.

Informationen zu…
• Nutriton
• Ingredients

• Storage etc.

• All allergens present are 
displayed.

• Deposited allergens are 

marked in color.
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Learning-Game out of a Hackathon Swiss FoodQuiz

GS1 brings together «Hacker» and Government
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You will get…

… a free access to trusted data, directly from the source

… Product Information of about 6’000 Products

… the chance to use the interface for further development after this hackathon

… the opportunity to become a part of the large, worldwide GS1 Network
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Thank you for your attention

Domenic Schneider

Senior Business Development Manager

GS1 System

+41 58 800 72 00

www.trustbox.swiss

domenic.schneider@gs1.ch

Monbijoustrasse 68

3007 Bern

+41 58 800 72 36

+41 79 877 63 44

T

D

M

E



Benjamin Wiederkehr
Interactive Things



Culinary Data Visualization
Open Food Hackdays

Interactive Things 

hello@interactivethings.com

Benjamin Wiederkehr, @Datavis

February 10, 2017



Sugar Stacks: How Much Sugar is in your Food? 

http://www.sugarstacks.com/

http://www.sugarstacks.com/


Feltron Annual Report 2009 by Nicholas Felton 

http://feltron.com/FAR09.html

http://feltron.com/FAR09.html


Food Consumed by Lauren Manning 

https://flic.kr/s/aHsjuzhEFf

https://flic.kr/s/aHsjuzhEFf


Müsli Ingredient Network by Moritz Stefaner 

http://moritz.stefaner.eu/projects/musli-ingredient-network/



The Flavor Connection by Scientific American 

http://www.scientificamerican.com/article.cfm?id=flavor-connection-taste-map-interactive

http://www.scientificamerican.com/article.cfm?id=flavor-connection-taste-map-interactive


The Rhythm of Food by Google News Lab 

http://rhythm-of-food.net

http://rhythm-of-food.net


Data Cuisine by Prozessagenten 

http://data-cuisine.net

http://data-cuisine.net


Relative Beer Consumption by Country by Anonymous 

http://snippets.com/how-much-does-beer-consumption-vary-by-country.htm

http://snippets.com/how-much-does-beer-consumption-vary-by-country.htm


Don’t hesitate to get in touch.

Interactive Things 

hello@interactivethings.com

Cheers!

Benjamin Wiederkehr, @Datavis

February 10, 2017



Andreas Hess
Migros Business Intelligence



Presentation of Ideas

Migros Business Intelligence

February 10, 2017

Migros-Genossenschafts-Bund | Migros Business Intelligence

Andreas Hess



1

Personalized Food Services

1

|  Page 209.02.17Migros-Genossenschafts-Bund | Migros Business Intelligence



Introduction of a personalized food service that supports 

you to achieve your nutrition goals

09.02.17 |  Page 3Migros-Genossenschafts-Bund | Migros Business Intelligence

Personalized Food Service

From Personal Style Advice… … to Personalized Food Services

! The most convenient way to suitable outfits

! Customized to individual taste

! Personalized advice from your fashion adviser

! «Shopping has never been so simple»

! The most convenient way to achieve your nutrition goals

! Customized to individual needs & goals

! Personalized advice from your nutrition specialist

! «Achieving your nutrition goals has never been so 

simple»



Market Gap: Food boxes are not yet tailored to individual 

needs and personal nutrition goals

09.02.17 |  Page 4

Market Research

Migros-Genossenschafts-Bund | Migros Business Intelligence

Market Gap:

Personalized

Food Boxes & Nutrition 
Advice

International Food Box Providers



«Achieving your nutrition goals has never been so simple»
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Customization of Food Services

Customization

Personal Characteristics

! Age / Gender

! Weight / Height

! Allergies

! Vegetarian / Vegan

! Sport activities

! Blood values

! …

Personal Goals

! Weight loss

! Muscle gain

! Low carb / Paleo

! Ecological awareness

! Pregnancy

! …



1

In-Store Online Shopping  

2

|  Page 609.02.17Migros-Genossenschafts-Bund | Migros Business Intelligence



Scan your heavy and bulky shopping items in-store

and have them delivered to your home

09.02.17 |  Page 7Migros-Genossenschafts-Bund | Migros Business Intelligence

In-Store Online Shopping

From heavy and bulky bags… … to a stress-free shopping experience 

! You have to buy heavy and bulky items

! You would like to buy your ingredients for dinner over 

lunchtime

! You are going to meet a friend right after shopping

! Get inspired by the offers in-store, but you don’t need to 

carry your shopping home

! Scan the bar code of your products in-store and have 

them delivered to your door

! Additional benefits: Free delivery, cumulus points,  

special offers, etc.



Aurelian Jaggi
Eaternity





of our emissions 

originate from our foods

CO2



 -50%



Tom
ato local &

 seasonal 

Tom
ato abroad &

 seasonal

Tom
ato local &

 greenhouse

A
sparagus local &

 seasonal 

A
sparagus abroad&

 ship

A
sparagus abroad &

 airplane

C
hicken

C
heese

B
eef





33g CO₂e







docs.eaternity.apiary.io

http://docs.eaternity.apiary.io


Eaternity Challenge 

"Motivate people to eat  

more climate friendly and reduce  

food related CO2 emissions"



André Golliez
i.V. Schweizer Konsumentenschutz



Open%Food%Hackdays

Challenges der%Stiftung%Konsumentenschutz

Zürich,%10.%Februar%2017



Die%Stiftung%Konsumentenschutz

• Die%Stiftung%für%Konsumentenschutz%vertritt%seit%1964%
engagiert%und%unabhängig%die$Interessen$der$
Konsumentinnen$und$Konsumenten$gegenüber%Wirtschaft,%
Politik%und%Öffentlichkeit.%Sie%nimmt%aktiv%am%politischen%
Prozess%teil.

• Die%SKS%bewahrt%stets%ihre Glaubwürdigkeit$und$
Unabhängigkeit und%nimmt%weder%von%der%Wirtschaft%noch%
von%der%PolitikSpenden an.

• Die%SKS%ist%auch%in%der Beratung$und$Information tätig.%Zur%
Beratung%und%Information%gehören%traditionsgemäss%auch%die%
SKS=Ratgeber zu%11%Themengebieten,%darunter%auch%
Gesundheit$&$Ernährung (siehe%
– https://www.konsumentenschutz.ch/themen/lebensmittelabfall/

– https://www.konsumentenschutz.ch/themen/lebensmittelproduktion/
– https://www.konsumentenschutz.ch/themen/lebensmittelproduktion/)%

10.2.2017
Open%Food%Hackdays%W Challenges%Stiftung%

Konsumentenschutz
2



Challenge%«Food%Waste»

«Auf%Basis%der%Daten%der%BAFUWStudie%(und%anderer%

Quellen)%Rückschlüsse%auf%das%Verhaltender%
Konsumentinnen%und%Konsumenten%ziehen.%Z.B.%

herausfinden,%ob%sich%Food%Waste regional

unterschiedlich%zeigt?%

Ist%es%möglich%anhand%der%aufgesplitteten Zahlen%

Durchschnittskosten auszurechnen,%wie%viel%Geld%ein%
Haushalt/eine%Person%durch%Foodwaste (Teil%noch%

geniessbare%Produkte)%pro%Jahr%in%den%Abfall%wirft?»

10.2.2017
Open%Food%Hackdays%W Challenges%Stiftung%

Konsumentenschutz
3



Daten%zur%Challenge%«Food%Waste»

W Studie%des%Bundesamtes%für%Umwelt%BAFU%zu%
Lebensmittelabfällen%
(https://www.bafu.admin.ch/bafu/de/home/themen
/abfall/abfallwegweiserWaWz/biogeneW
abfaelle/abfallarten/lebensmittelabfaelle.html)%

W Informationen%des%Bundesamtes%für%Landwirtschaft%
BLW%zu%Food%Waste
https://www.blw.admin.ch/blw/de/home/politik/foo
dWwaste.html

W Weitere%Quellen

10.2.2017
Open%Food%Hackdays%W Challenges%Stiftung%

Konsumentenschutz
4



Challenge%«Wasserqualität»

• «Lassen%sich%anhand%der%Daten%von%

www.trinkwasser.ch%Schweizer%Karten%erstellen%mit%
der%Belastung%durch%FremdW und%Inhaltsstoffe,%Nitrat,%

allenfalls%Wasserhärte%oder%Spurenstoffe?»

• Informationsquellen/Daten:%

– http://trinkwasser.svgw.ch/

– http://wasserqualitaet.svgw.ch/index.php?id=760

10.2.2017
Open%Food%Hackdays%W Challenges%Stiftung%

Konsumentenschutz
5
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Konsumentenschutz
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Enabling Open%Data
in%Switzerland



Roman Bleichenbacher
Codecheck



Codecheck App: 

Number One In Healthy Shopping. 
Codecheck AG, Hardturmstrasse 133, 8005 Zürich, Switzerland 

Codecheck GmbH, Zimmerstraße 32, 10969 Berlin, Germany 

May 26, 2016 | 1 



 

 

Limited product transparency worldwide 

Chemical additives, labels, working conditions, 

destruction of the environment, price, etc. 

 

Increase of intolerance and allergies 

awareness in health and environment 

personal needs like religious minorities, vegan, vegetarians 

 

75% of the consumers want a qualified purchase decision, 

but have no time to get that information* 

2 

We empower consumer 

•  Source: Center for Research on Environmental Decision (CRED), 

Columbia University, New York, 2010 



People only buy products that 

are healthy for them and have 

been sustainably produced.  

3 

We have a dream 



	
	

Codecheck helps consumers buy 

healthier and more sustainable 

products. 

 
German-language market leader 

 

1.3 M monthly unique users 

 

Unique expert rating 

 

Biggest database with 37 M products 

4 



	
	

Users scan a product and the app 

shows unique health information 

and proposes better alternatives. 

5 



	
	

Codecheck helps people suffering 

from food intolerances and supports 

a healthy lifestyle by recommending 

the most suitable products.  

6 
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Idea for the Hackathon  



Codecheck Sugar Challenge – Reduce sugar intake 

8 

Help our users to... 

 

understand what is behind the amount 

of sugar in the nutrition values 

 

keep track of their daily sugar intake 

 

easily reduce their daily sugar intake 



Sugar Challenge / Reduce sugar intake 

9 

What have we now? 



Sugar Challenge / Reduce sugar intake 

10 

Goal 

 

New function for the Codecheck App 

 

As simple as possible 

 

Easy to understand 

 

Generate a big impact 



Codecheck AG 
Hardturmstrasse 133 

8005 Zürich, Switzerland 

+41 44 450 25 41 

 

Roman Bleichenbacher 

roman.bleichenbacher@codecheck.info  



Adrian Boller
Elsa Mifroma



Introducing Rita...



Every2day,2Rita2needs...

Energy:221002Kcal

Protein:2442g

Lipid:2702g

Carbs:22602g

Sugar:253g2total energy

Fiber:2min.2302g2per2day



Rita‘s fridge and kitchen contain...



Challenge:2Help2Rita...

...find2menus she can prepare

...based on2the food she has at home

(...or based on2the food in2her2shopping cart)

...matching her2average daily intake needs

...minimising food waste throughout the week



Recommended2databases

Intake recommendations for individuals

www.sgePssn.ch //2Schweizerische2Gesellschaft2für2Ernährung

Nutrition2values of fresh products

http://www.naehrwertdaten.ch //2by Swiss2Government



Ferdinand Vogler
Designer



Ferdinand Vogler, 
Designer





Gluten-free?



No onions, please.



Sorry, lactose intolerant.



Processed sugar?!

















!

!

!

"

"

"



How can companies cater for 
their customers dietary needs?



Personalized eating



I’m looking for a team.



Master thesis



Let’s talk.

@ferdinandvogler



… the
stage

is yours

Pitch your idea
in 2 minutes 
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